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Asking You To LeadAsking You To Lead,

I iti Y T F llInviting You To Follow…



Risk in 2008?Risk in 2008?
• Recession and Debt
• Monetary Instability
• Oil Shocks
• Unstable Stock Markets
• War Financing
• Patents and Copyright
• Mergers and Acquisitions
• Technological Change



Going GlobalGoing Global





TransformationTransformation

• We are already seeing the biggestWe are already seeing the biggest 
transformation of the electronic and social 
experience since people thought e-mailexperience since people thought e mail, 
search and content were kings. 

• Are we prepared?• Are we prepared?
• Can we prepare our members?



Understanding SLAUnderstanding SLA





SLA’s Value PropositionSLA s Value Proposition

• NetworkingNetworking
• Learning / Professional Development

I fl / L bb i / P bli Ed ti• Influence / Lobbying / Public Education
• Selling Stuff (You gotta survive!)



Great ExpectationsGreat Expectations
• The future is already here, it’s just notThe future is already here, it s just not 

evenly distributed yet!

• Dressing up SLA and taking it on the 
road.road.



2 0 Influencers2.0 Influencers
1. YouTube
2. Second Life
3. MySpace
4 Facebook

Top 10 Most Influential 
4. Facebook
5. Wikipedia
6. Ning

web tools for the
2008 US electionsAll

FREE6. Ning
7. Twitter
8. Mozes How many are we
9. NowPublic
10.MyBlogLog

already using?



Supporting the TraditionSupporting the Tradition

• Membership GrowthMembership Growth
• 2009 Centennial

St t i Ali t R h• Strategic Alignment Research
• A New AMS. Yay!
• E-learning accreditation (IACET) and 

learning partnershipsg p p
• Special partnerships, e.g. SIIA, LIANZA



Traditional ValueTraditional Value

• Units – chapter, divisions, caucusesUnits chapter, divisions, caucuses
• Leadership opportunities
• Professional developmentProfessional development
• Conferences
• Publications• Publications
• Listservs
• Influence educating influencers• Influence, educating influencers
• And more



Studying the FutureStudying the Future

• The Strategic Alignment ProjectThe Strategic Alignment Project
– Study Influencers

Study Us– Study Us
– Confident Technology Forecast

Th B d L T St t R t t• The Board Long Term Strategy Retreat



Alignment ProjectAlignment Project

This project will help librarians and info pros 
align their knowledge, experience and skills g g , p
with the evolving expectations of the 
organizations of tomorrow while ensuring that 
SLA continues to provide the right tools and 
services to empower you for success. 



Our WebsiteOur Website



CLICK UCLICK U

IDID
& 

PasswordPassword



CLICK U ValueCLICK U Value
• Thousands of Courses!!!  Fee to free (What don’t you know?)
• CI Certificate Program (What can you prove?)
• Knowledge Management Certificate Program
• Certificate in Copyright Management
• IACET Recognition (How to you communicate success?)IACET Recognition (How to you communicate success?)
• Career Center
• Gary Price's Research Tool Box  (Keeping up)
• SLA Conference Podcasts
• Course of the Month (Delivering value)
• Free Leadership & Management Library (Almost 1,000 books)
• 25% Student Member Discount to CLICK U
• University of Toronto: Professional Learning Centre (11% off for all)University of Toronto: Professional Learning Centre (11% off for all)



eBrary e-BookseBrary e Books

990
Books



SLA Innovation LabSLA Innovation Lab

100’s
of Apps



Atomic LearningAtomic Learning
• Access to over 25,000 software training movies , g

for a calendar year 
• 500+ new tutorials are added every 45 days 
• Just-in-time software training 
• Valuable educational resources 
• Online Newsletter and Tech Tips 

1000’s1000 s
Free

CoursesCourses



SLA Innovation LabSLA Innovation Lab

Free and
Licensed



SLA Innovation LabSLA Innovation Lab

Sample
Practices



SLA NewsGator AllianceSLA NewsGator Alliance

NewsNews
You 
UseUse



SLA NewsGator and IRCSLA NewsGator and IRC

IRC
Support



SLA FACTIVA AlertsSLA FACTIVA Alerts

Current
Awareness



Ideas to Energize Innovation
V l P j f P i i i l• Volunteer Project for Participation – sla.org

• The SLA Innovation Laboratory 
• Student Initiative / First Five Years
• Learning 2.0 – 23 Things in 15 Minutes a Day
• Seattle Conference Twitter
• Social Networking Pilots (Find me on Facebook• Social Networking Pilots (Find me on Facebook, 

LinkedIn and Ning)
• YouTube Videos
• The Faces of SLA Project• The Faces of SLA Project
• Second Life for SLA Individual

Engagement



2 0 is about play2.0 is about play



Learning 2 0 / 23 ThingsLearning 2.0 / 23 Things

Let’s
Preparep
Every

Member



Learning 2 0 / 23 ThingsLearning 2.0 / 23 Things

• Week 1: Introduction
• Week 2: Blogging
• Week 3: Photos & Images

W k 4 RSS & N d• Week 4: RSS & Newsreaders
• Week 5: Play Week
• Week 6: Tagging Folksonomies & Technorati• Week 6: Tagging, Folksonomies & Technorati
• Week 7: Wikis
• Week 8: Online Applications & Toolsee 8 O e pp cat o s & oo s
• Week 9: Podcasts, Video & Audio



Plan for Summer 2008



CollegialityCollegiality



It can’t work without you

Your Ideas?



Innovate in 2008



SLA Seattle 2008SLA Seattle 2008

Breaking R lesBreaking Rules,
Building Bridges



SLA Seattle 2008SLA Seattle 2008





LEADLEAD











Remember:
SLA is Your Partner.

C i t th V lCommunicate the Value
Look Beyond the HomepageLook Beyond the Homepage

At Every Unit Eventy



Stephen Abram, MLS, FSLA
President 2008, SLA

VP Innovation, SirsiDynixVP Innovation, SirsiDynix
Chief Strategist, SirsiDynix Institute

Cel: 416-669-4855
stephen.abram@sirsidynix.com

Stephen’s Lighthouse Blog
http://stephenslighthouse.sirsidynix.com



SlidesSlides

• These PPT slides will be atThese PPT slides will be at 
my  blog ‘Stephen’s 
Lighthouse’Lighthouse  

http://stephenslighthouse.sirsidynix.comhttp://stephenslighthouse.sirsidynix.com


