Is the Media Really Left Wing: An Informed Perspective

| asked myself how we would rate and communicate ‘political’ bias in the various media
channels. Thankfully, there is a ton of good sources out there. Each has strengths and
weaknesses, but I’ll try to assemble these here so you can explore further.

That said, I’ll acknowledge that my beliefs, training, and philosophies skew left. However, |
also think that framing scientific facts as political is anathema to my core being! | think that
this issue can be central to any information fluency training in the library or classroom.

So here goes.

Twitter is owned by a Republican.
Fox News is owned by a Republican.
CNN is owned by a Republican.
OANN is owned by a Republican.
Parler is owned by a Republican.
Newsmax is owned by a Republican.

Daily Wire is owned by a Republican

THE “LIBERAL MEDIA”
IS A MYTH.
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The richest man on earth owns X.

The second richest man on earth is
about to be a major owner of TikTok.

The third richest man owns Facebook,
Instagram, and WhatsApp.

The fourth richest man owns The
Washington Post.

See the problem here?
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Here’s a summary of what the Poynter Institute says (based on its reports, ethics/trust pieces, and
media literacy work) about media bias — left-leaning, right-leaning — plus some of the
complexities they highlight. If you want, | can also pull up direct quotes.

What Poynter Says about Media Bias (Via ChatGPT)

1. ‘Biasis real but complex

o Poynter argues that everyone has bias, including news organizations and journalists.
Bias is not necessarily sinister; what matters is whether bias is hidden, whether
conflicts of interest are disclosed, how language is used, what stories are selected
or omitted, and how rigorously facts are checked. Poynter Institute+2Poynter
Institute+2

o They caution against assuming any media outlet is entirely “neutral.” True
impartiality is difficult or impossible; transparency, fairness, and accountability are
more achievable goals. Poynter Institute+2Poynter Institute+2

2. Perception of bias

o Poynter discusses the “hostile media effect”: people who feel strongly about
something often perceive neutral or moderate coverage as biased against them. So
claims of bias are sometimes more about audience perspective than objective
imbalance. Poynter Institute

o The belief that media are biased has become widespread; Poynter’s reporting shows
that many in the public think media are biased against their side. Poynter Institute+1

3. Media bias charts are tools, not the final word
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Poynter has critically examined media bias charts (like those by AllSides, Ad Fontes)
and acknowledges they are useful, but limited. The charts simplify a spectrum into
boxes or ratings, which can hide nuance. Poynter Institute+1

They emphasize that bias charts often focus solely on political bias and don’t
always capture reliability, fact checking, source transparency, or editorial ethics —
all of which are also important. Poynter Institute+2Poynter Institute+2

4. Problems with “unreliable news” designation and methodology

o

Poynter has made efforts to identify unreliable news sources, but those attempts
have drawn criticism. For example, they published a list of 515 “unreliable” news
websites, but later pulled it back after criticism over methodology and
inclusion/exclusion criteria. https://newsbusters.org/

Their response admitted methodological weaknesses and committed to more
rigorous criteria before making such designations. https://newsbusters.org/

5. Media selection / omission matters

o

One of the ways bias shows up is in which stories are covered, what voices are
amplified, and what is left unsaid. Poynter highlights that even subtle decisions (e.g.
headlines, framing, imagery, what questions are asked) contribute to bias. Poynter
Institute+2Poynter Institute+2

They also note that media often adhere to cultural norms or institutional
assumptions that align with dominant political or social views, which may lead to
excluding more radical or marginalized perspectives. Poynter Institute

6. Balance vs. fairness vs. objectivity

o

Poynter distinguishes between “balance” (giving both sides a voice), “fairness”
(treating the issues and sources with integrity), and “objectivity” (striving to let facts
lead rather than ideology). It suggests that balance alone is not always enough if one
side’s facts are less credible or if there is unequal access/power. Poynter Institute

Objectivity remains a guiding ideal but is frequently aspirational; media ethics and
editorial standards are crucial in moving toward it. Poynter Institute+1

Key Takeaways / Their Position

Media bias exists, but it isn’t always easy to quantify cleanly. It manifests in many ways:
choice of topics, tone, framing, what is included or omitted, language, etc.

Charts and ratings (bias-charts, unreliable news lists etc.) are helpful tools, but they need
to be used with awareness of their limitations — especially around reliability, methodology,
transparency.
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¢ Perception plays a big role: people tend to see bias especially when they disagree with
coverage. That means accusing media of bias can be as much about personal/political
identity as about journalistic practice.

o Transparency, fact-checking, editorial standards, accountability are as important (or
more so) than purely “balancing” left-vs-right.”

“l checked recent Poynter Institute work and found a few things from 2024-2025 that relate to
media bias, plus commentary on how Poynter sees “bias” tools (charts, etc.). Here’s a summary of
the latest and what Poynter is saying now:

Recent / 2024-25 Findings & Reports
1. “OnPoynt Report”

o This is Poynter’s own take on the state of journalism/media. It mentions news
fatigue — people feel overwhelmed by constant crisis coverage etc., even while
actual consumption of news is up. Poynter Institute

o Italso notes trust in media varies: local news tends to be more trusted than national
outlets, a large majority of people (83%) say local news is “at least somewhat
important” to community wellbeing. Poynter Institute

o Itemphasizes the ethical use of new technology (e.g. Al) in newsrooms, and that
fact-checking remains important. Poynter Institute

2. Study with Minnesota Journalism Center on Al & Audiences

o Survey done in early 2025 of U.S. adults about how they feel about Al use in news:
many are skeptical or distrustful. Hubbard School of Journalism+1

o Only a minority regularly use Al tools; many want more transparency when
newsrooms use Al. Ethical guidelines are called for. Hubbard School of
Journalism+1

3. Fact-Checking Landscape

o In 2024, there were about 439 active fact-checking projects in 111 countries (slight
drop from previous years). Poynter Institute

o Growth has slowed; some fact-checkers are closing, and funding and sustainability
remain challenges. Poynter Institute

What Poynter Says Recently About Bias Tools and “Bias Charts”

o Poynter continues to be critical of oversimplified media bias charts. They argue that bias is
more than just simple left/right placement; tools must consider reliability, editorial
principles, transparency, etc. Poynter Institute+2Poynter Institute+2
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For example, in a letter to the editor (2023) regarding the Ad Fontes Media Bias Chart,
Poynter questioned some of the placements (e.g. “why New York Times is left of some
podcasts” etc.), pointing out that visually placing sources left or right doesn’t always
capture nuances like reliability, mix of content, etc. Poynter Institute+1

Poynter stresses tools and charts should be used with caution and as part of media literacy
toolkit. Bias charts are helpful when methodology is transparent and when they’re paired
with assessment of how trustworthy the outlet is (fact-checking, track record, etc.). Poynter
Institute+1

Key Takeaways from the Latest

Public skepticism: People are increasingly concerned about bias, misinformation, Al, and
want more disclosure from media organizations.

Local media tends to enjoy more trust than national media.

Tools (bias charts, reliability ratings etc.) are useful, but Poynter highlights their limits: they
can mislead if not carefully read (bias vs reliability, opinion vs news, context, etc.).

The media environment remains strained: financial pressures, information overload, and
ethical challenges from new tech (Al, for example) are big parts of the conversation.”

“Here are direct sources (from Poynter and related) that address media bias charts, how Poynter
critiques or interacts with them, and their methodology. I’'ll include key passages/quotes as well, so
you can see their views in their own words.

Key Poynter Articles & Documents

1.

“Should you trust media bias charts?” (Dec 2020) Poynter Institute+1
This is a foundational Poynter article that examines what media bias charts do well and
where they fall short.

“Letter to the editor: What Poynter’s critique misses about the Media Bias Chart” by
Vanessa Otero (Aug 2023) Poynter Institute

This is from Ad Fontes Media, responding to Poynter’s concerns; but it also reveals Poynter’s
critique and how Ad Fontes defends their methodology. Good for seeing both sides. Poynter
Institute

“Why | decided to rate the news” by Vanessa Otero (Aug 2023) Poynter Institute

This article explains Ad Fontes’ methodology, how it developed, what they measure (bias,
reliability), how content is coded, etc. Useful for understanding what charts are based on.
Poynter Institute

“OnPoynt Report” (2024-25) by Poynter Institute
While not exclusively about bias charts, this reportincludes chapters on trust, media
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literacy, and how institutions can build trust (which includes being transparent about bias
and source reliability). Poynter Institute

Selected Quotes & Excerpts

Here are passages from those sources that are especially relevant to bias tools / bias charts.

From “Should you trust media bias charts?”

“Media bias charts with transparent, rigorous methodologies can offer insight into sources’biases.
... But use them with caution. Political bias isn’t the only thing news consumers should look out for.
Reliability is critical, too, and the accuracy and editorial standards of organizations play an
important role in sharing informative, useful news.” Poynter Institute+1

“Media bias charts are a media literacy tool. They offer well-researched appraisals on the bias of
certain sources. But to best inform yourself, you need a full toolbox. ...” Poynter Institute

From “Letter to the editor: What Poynter’s critique misses about the Media Bias Chart”

“On the Media Bias Chart, sources on the far left side ... have been rated to have a ‘most extreme
left’ bias ... moving closer to the middle of the bias axis, sources are indicated to have increasingly
less specifically left or right political bias ...” Poynter Institute

“But although The Wall Street Journal appears slightly farther right on the chart, it also rates much,
much higher on the reliability (vertical axis) score than the Rogan podcast, making it a more reliable
source of information overall. ‘Middle’ does not mean ‘reliable.”” Poynter Institute

“Our methodology rates content granularly at the article level to capture as much nuance and
complexity as possible.” Poynter Institute

From “Why | decided to rate the news”
Vanessa Otero (founder of Ad Fontes) describes how she built the rating system:

“l developed a methodology based on analysis of the actual content, looking at how headlines,
graphics, leads and sentences were rhetorically structured to present facts, analysis, opinion, and
misleading or inaccurate information.” Poynter Institute

“I printed out articles and hand-coded individual sentences to identify how each of them
contributed to measures of reliability ... and veracity ... vocabulary and rhetorical structures ... give
articles ... varying, measurable degrees of left, center, and right bias.” Poynter Institute
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“.. all our articles and episodes have been rated by three-person (left-right-center) panels of Ad
Fontes-trained analysts ... over 60 analysts on staff... who have collectively manually rated over
60,000 pieces of news and informational content.” Poynter Institute

Poynter’s Position Summarized (Per Recent Sources)

From what | gathered looking at those articles, Poynter (and related contributors) believe:

Bias charts can be useful, especially when their methodology is transparent, detailed, and
when they distinguish bias from reliability.

Users should not treat media bias charts as definitive or the only measure of
trustworthiness; reliability (accuracy, fact-checking, editorial independence, corrections,
etc.) matters a lot.

Bias is multi-dimensional: there's political slant (left/right), but also how reliably sources
publish, how opinion vs. fact is separated, how rhetorically loaded the language is, etc.

Visualizations are shortcuts for literacy, tools for probing media ecosystems, not
replacements for critical reading of individual stories.

There is concern about misuse or misunderstanding of bias charts — e.g. people assuming
“center = unbiased” or equating bias only with reliability (which conflates separate
dimensions).”

What does the Pew research say about media left or right-wing bias? (Via
ChatGPT)

“Here’s a summary of what Pew Research Center has found about left/right bias in the media —
including how people perceive media bias, how media audiences are polarized, and what the
content looks like. I’'llinclude both findings and what Pew says about limitations / methodology. If
you like, | can also pull specific quotes or latest data.

Key Findings from Pew on Media Bias, Consumption, and Audiences

1.

Perception of Bias

o Alarge share of Americans believe the media is politically biased. For example, in a
2003 Pew “People & the Press” survey, 53% of U.S. adults said news organizations
are “politically biased,” with a majority of those saying the tilt is to the left. Media
Research Center
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o

As of 2012, a record 67% of Americans said there is a “great deal” or “fair amount”
of political bias in the media. Media Research Center

2. Audience Differences by Ideology

o

Pew has found that liberals and conservatives tend to use different sets of news
sources, especially when it comes to political and election news. These information
streams often have limited overlap. Pew Research Center+1

In their 2025 report “The Political Gap in Americans’ News Sources”, Pew found that
Republicans are much more likely to rely on certain outlets (Fox News, Newsmax,
The Daily Wire, etc.), while Democrats tend to get news from a wider range of
sources including ABC, NBC, CNN, The New York Times, etc. Pew Research Center

3. Trustin Media

o

Trust in specific media sources also differs sharply by political ideology. In the 2025
Pew survey, Republicans trust fewer outlets, often those with conservative or right-
leaning reputations, while Democrats trust a broader range of outlets. Pew Research
Center

Some outlets are trusted by both sides, but those are relatively few. Forbes and The
Wall Street Journal are examples of outlets that both parties tend to trust more than
distrust. Pew Research Center

4. Differences in Media Content / Sourcing

o

Pew has found measurable differences in how media outlets with different audience
ideologies use sources. For instance, outlets with right-leaning audiences tend to
use fewer types of sources in their news stories: fewer experts/issue groups, fewer
varied voices, etc., compared to left-leaning or mixed audience outlets. Pew
Research Center

Specifically, in stories about the early Biden administration, outlets with right-
leaning audiences had fewer stories that included multiple source types, fewer
stories with experts or issue groups, etc. Pew Research Center

5. Influencers & Social Media

o

More recently, Pew (in conjunction with others, e.g. Pew-Knight Initiative) has looked
at “news influencers” (people with large followings who regularly post about current
events). They found that in many platforms, there are more influencers who
explicitly identify with the political right than the left. For example, on Facebook
and X (formerly Twitter), a larger share of conservative-leaning influencers than
liberal ones. TikTok was somewhat of an exception in one report. Engadget

Methodological Notes / Caveats from Pew
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Pew is fairly rigorous and open about what their findings mean — here are some things they caution
about or how they define things, relevant to interpreting results.

When Pew talks about outlets being “left-leaning,” “right-leaning,” or “mixed audience,” that
reflects the ideology of the audience, not necessarily that the content is biased or that the
outlet officially identifies that way. The audience-based classification comes from survey
responses about what respondents say they consume and how they self-identify
ideologically (liberal Democrat, conservative Republican, etc.). Pew Research Center+1

Pew does not in many of its reports make direct claims about the political content or
editorial bias of outlets themselves, except insofar as they can infer from audience
behavior, source usage, etc. They often try to distinguish between perception, audience,
and content. Pew Research Center

Pew’s measures often include “political and election-related news” and focus on national
outlets. This means findings may not generalize to local media, non-political content, or
outlets outside those surveyed.

Bottom Line from Pew

Putting together what Pew finds:

The public strongly perceives media bias, often believing the media to lean left overall, but
those perceptions are heavily shaped by political identity.

There are measurable differences in consumption: what sources people use, trust, how
diverse are the sources and voices in those outlets, that vary by ideology.

Right-leaning audience outlets tend to show less variety in types of sources and voices in
stories (at least in certain contexts). Left-leaning / mixed audience media appear to use
more sources/types in many studies.

Influencers and newer media channels are a growing part of the ecosystem, and those also
show ideological skew.”

“Here are some of the most recent Pew Research Center findings (2024-2025) about media bias,
trust, and how Americans perceive or use media across political divides — plus what the data says.

Key Recent Pew Findings (2024-2025)

1.

“The Political Gap in Americans’ News Sources” (June 10, 2025)
This is a major report where Pew asked U.S. adults about their use of and trust in 30 specific
news sources, including newspapers, TV networks, podcasts, etc. Pew Research Center

Some highlights:
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o

Democrats and Democratic-leaning independents tend to both use and trust a
broader range of news sources than Republicans and Republican-leaning
independents. This includes outlets such as ABC, CBS, NBC, CNN, MSNBC, NPR,
PBS, and The New York Times. Pew Research Center

Republicans are more likely to distrust many of these outlets. The outlets more
trusted (or more commonly used/trusted) by Republicans include Fox News, The Joe
Rogan Experience, Newsmax, The Daily Wire, Tucker Carlson Network, and
Breitbart. Pew Research Center

Even when a source is used by both parties, the levels of trust/distrust differ sharply.
For example, many Republicans say they distrust CNN, while many Democrats trust
CNN. Vice versa for Fox News, etc. Pew Research Center

“Republicans have become more likely since 2024 to trust information from news
outlets, social media” (May 8, 2025)

This report shows a shift: Republicans’ trust in national news organizations and in social
media has increased somewhat since 2024. Pew Research Center

o

o

Still, even with the increase, Republicans remain less likely than Democrats to trust
information coming from national news outlets. Pew Research Center

Trust in local news remains higher across the board. Democrats report very high
trustin local news; although lower among Republicans, still moderately high. Pew
Research Center

“Views of 2024 Election News” (Oct 2024)
Pew’s survey around election coverage finds large shares of U.S. adults believe they’ve seen
inaccurate or misleading news about the election. Pew Research Center

o

~73% say they’ve seen inaccurate election news at least “somewhat often,” with
37% saying “very or extremely often.” Pew Research Center

~52% say it’s difficult to know what’s true vs. false when following news about the
election. Pew Research Center

Partisans differ in how well they think the media are doing covering the election: a
much higher percentage of Democrats say the media are doing “very or somewhat
well” than do Republicans. Pew Research Center

Trust in National vs. Local News / Social Media (Recent Trends)

o

Pew finds that overall, trust in national news organizations ticked up in 2025 (for
many people, particularly Republicans). Pew Research Center

Local news outlets continue to enjoy higher trust than national outlets among all
political groups. Pew Research Center

Among Republicans, though trust is increasing in some national outlets and social
media, the levels remain lower than for Democrats. Pew Research Center
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5.

“How Americans Get Local Political News” (July 2024)
While not strictly about media bias, this relates to where people are getting political
information (which influences perceptions of bias). Pew Research Center+1

o Many use friends/family/neighbors, local news outlets, and social media for local
political news. Pew Research Center+1

o Younger adults are more likely to get local political news via social media; older
adults rely more on local outlets. Pew Research Center+1

What These Findings Say About Media Bias & Perception

Putting these together, here’s what the recent data suggests about left vs. right wing media bias
perceptions, trust, and consumption patterns:

High partisan gap: Democrats and Republicans differ substantially in which sources they
trust, which they consume, and how they view election/ news coverage.

Echo chambers and selective trust: People often trust outlets that align with their
political/ideological leaning, distrust those that don’t.

Growing distrust / concern about misinformation: Many people believe election news is
often inaccurate; many find it difficult to tell what’s true or not.

Different perceptions of performance: Democrats are more likely to say the media is
doing a decent job (particularly election coverage), whereas Republicans are less likely.

Varied trust by source: Local media remains more trusted across the board; national
media and social media have more political polarization in trust levels.

Trend shifts: Some shifts over time, particularly among Republicans, toward more trust in
certain news outlets and social media.

Who Owns Major U.S. News Media

“Here’s a breakdown of what’s known/observed about news media ownership: who owns what
(especially in the U.S.), how ownership concentration works, and what empirical research says
about its effects. If you want, | can also pull up data specific to Canada or other countries.

Some of the big players and major ownership groups include:


https://www.pewresearch.org/journalism/2024/07/24/how-americans-get-local-political-news/?utm_source=chatgpt.com
https://www.pewresearch.org/journalism/2024/07/24/how-americans-get-local-political-news/?utm_source=chatgpt.com
https://www.pewresearch.org/journalism/2024/07/24/how-americans-get-local-political-news/?utm_source=chatgpt.com

Owner / Parent Company Major Properties / Outlets Owned

News Corp (Murdoch The Wall Street Journal, New York Post, The Sun (UK), The Times
family) (UK), HarperCollins, etc. Wikipedia+2Wikipedia+2

Fox News, Fox Broadcasting Company, Fox Business.

Fox Corporation
x P ! Wikipedia+2Wikipedia+2

Newspapers (e.g. San Francisco Chronicle, Houston Chronicle),

Hearst Communications
magazines (Cosmopolitan, Esquire), TV stations, etc. Wikipedia

Advance Publications Condé Nast (with magazines like Vogue, The New Yorker, Wired),
(Newhouse family) many newspapers via Advance Local, etc. Wikipedia

The largest U.S. television station owner (many local TV stations),

Nexstar Media Grou
P also owns The CW etc. Wikipedia

Also important: many media companies are publicly traded (so owned by shareholders,
institutional investors, etc.), while some are privately held (family ownership, etc.).
Wikipedia+2Wikipedia+2

Concentration & Trends

e There has been a steady movement toward consolidation: i.e., large companies acquiring
more newspapers, TV stations, etc. This can lead to fewer independent owners, more
centralized control. For example, Nexstar recently agreed to acquire Tegna, which will
increase its reach over local TV markets. AP News

¢ Ownership concentration raises concerns about diversity of viewpoints, localism (how well
local issues are covered), and editorial independence. Smaller ownership groups are
thought in some studies to produce “higher quality” local news, at least in some respects.
Pew Research Center+1

What Empirical Research (e.g. Pew) Says about Ownership & Quality

Pew has done studies looking at how ownership relates to quality of news (especially local TV
newscasts). Key findings:

e Intheir 2003 study “Does Ownership Matter in Local Television News?”, Pew analyzed
~23,000 stories across 172 distinct newscasts over five years. Pew Research Center+1

e Some of their findings:

1. Smaller station groups (companies owning fewer stations) tended to produce
higher-quality newscasts than the largest companies. The “small groups” had a
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higher percentage of top (A-grade) newscasts compared to the top 10 largest station
groups. Pew Research Center+1

2. Network affiliated stations tended to outperform network-owned & operated
stations in some quality metrics. Pew Research Center+1

3. Stations with cross-ownership (where the parent company also owns a newspaper
in the same local market) tended to produce higher quality newscasts. Pew
Research Center

4. Localownership (i.e. station owned by a company headquartered in the same region
or local market) did not necessarily guarantee superior news quality. Conversely,
large ownership could produce high quality, but often didn’t. Pew Research
Center+1

On some other metrics, like diversity of people depicted in news stories, or range of topics
covered, ownership type had little correlation. That is, who the owner was didn’t strongly
predict how many different topics a station covered or how many different demographic
groups appeared. Pew Research Center

Implications & Concerns

From the research and what media analysts observe, there are trade-offs and concerns including:

Reduced diversity of viewpoints: When fewer large companies own more of the media,
there can be a risk of homogenization — similar news stories, frames, and less local
variation.

Editorial influence: Owners may have political or economic interests that influence what
gets covered, how, or what gets avoided.

Local news decline: Smaller, independent local outlets may suffer due to declining
revenues, making consolidation more tempting. But this can reduce locally relevant
reporting.

Regulatory / policy issues: Rules about media ownership (cross-ownership, number of
stations one company may own, limits in specific markets) are often contested, and
changes (deregulation) often lead to more consolidation.”

“Here’s what recent data (2024-2025) show about media ownership concentration, its trends, and
the impacts. Much of this is U.S., but there’s also info from other places. If you like, | can focus on
one country (e.g. Canada) more deeply.

Recent Trends & Key Findings

1.

U.S. Concentration & Big Players
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o Nexstar Media Group is growing—recently it announced a deal to acquire Tegna for
$6.2 billion. That’s large: Nexstar already owns over 200 local TV stations in 116
markets, and Tegna controls 64 stations in 51 markets. The deal, when finished, will
make Nexstar an even larger local-TV powerhouse. AP News

o Investment ownership is increasingly a factor. A study (“The New News Barons”)
finds that newspapers bought by investment owners tend to see staffing declines
in reporter/editor roles over time (measured after acquisition), especially in political
or general-assignment beats. SAGE Journals

2. Global & Other Country Comparisons

o The Global Media and Internet Concentration Project published a report (“Media
ownership and concentration in the United States of America, 1984-2023”) that
looks at long-term trends including the rise of digital platforms, over-the-top
services, and how traditional media (TV, newspapers) interact with tech giants.

gmicp.org

o InAustralia, a 2024 report found very high concentration in both traditional media
and digital advertising. For example, 4 companies control ~84% of the newspaper
market there. Also, Google and Meta dominate internet advertising. The Guardian

o Inthe UK, a 2025 report by the Media Reform Coalition (entitled “Who Owns The UK
Media? 2025”) highlights that ownership of national newspapers is very
concentrated: just three companies (DMG Media, News UK, Reach) control 90% of
national newspaper circulation. Also, local newspapers are heavily dominated:
two companies (Newsquest and National World) control over half of local
newspapers and online local news sites. Big Tech platforms also have outsized
influence over how people find/access news and where advertising revenue goes.
mediareform.org.uk

3. Mixed Impacts on Quality and Diversity

o Astudyin Sweden (Jonkoping University) of over two million articles across 108
newspapers (2014-2022) found that, even though ownership concentration
increased, the overall quality of news improved over time, measured in terms of
journalistic content, factual information, objectivity. However, the study also notes
that local coverage weakened (less diversity in locally-specific reporting) and more
content was co-produced or shared across newspapers, which can reduce
unigueness or local flavor. Jonkoping University

o Inthe U.S,, the study of newspapers bought by investment owners shows that after
acquisition, these papers had significantly fewer reporters/editors in key beats than
similarly situated papers with other kinds of ownership. This suggests ownership
changes are having real effects on capacity. SAGE Journals

4. Regulatory & Policy Context
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o Ownershiprulesinthe U.S. have been relaxed in certain areas. For example, in 2021
the U.S. Supreme Court upheld FCC decisions easing limits on cross-ownership (a
single company owning both newspaper and broadcast stations in the same
market, etc.)—meaning it’s easier now for consolidation to proceed. PBS

o Concerns have been raised about how fewer local reporters cover state legislatures
and local government functions, especially when media consolidation reduces
staffing. FCC commissioners (past and present) have publicly commented on this.
TV Tech

Some Key Impacts & Concerns

Less local coverage: Consolidation often means local stories get less attention; local
beats are cut. People are concerned this weakens accountability in local government.

Homogenization of content: When one company owns many outlets, there’s often more
sharing of content, fewer unique voices or editorial independence.

Staffing reductions: Papers bought by private investment owners frequently cut staff; this
tends to hit political reporting more harshly, which can affect the public’s information about
elections, policies, etc.

Advertising & revenue concentration: Big digital platforms (Google, Meta, etc.) control
much of the revenue from online advertising, which shifts where money flows and creates
challenges for traditional media.

Influence of Big Tech: Because people often access news through search engines or social
media, those platforms have strong gatekeeper power: deciding which news is visible or
prioritized.”

What does the Nieman Labs research say about media left or right-wing bias?

“Here’s a summary of what Nieman Lab’s research & articles say about left-/right-wing media bias
— what’s been studied, what the findings tend to show, and what caveats they raise. If you want, |
can also get you recent studies with specific data points.

What Nieman Lab Has Reported

Nieman Lab is a journalism-studies focused outlet that often reports on empirical studies, trends,
and how audiences interact with media. Some of their findings on bias include:

1.

Mainstream vs. Partisan Media Networks
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o

In “Political Polarization and the Press” (in Nieman Reports) they discuss work (by
Benkler et al.) analyzing millions of news stories over time (around the 2016
election). Nieman Reports

That research found that right-wing media (Fox News, Breitbart, etc.) tend to be
more insulated: i.e. they are less embedded in the broad media ecosystem, less
likely to have their stories as much checked or corrected by other outlets. Nieman
Reports

By contrast, centrist and left-wing media are more integrated into networks where
fact-checking, corrections, and journalistic norms are more active. Nieman Reports

2. Readability, Tone, and Style in Partisan vs. Non-Partisan Outlets

o

A study (“At the Extremes: Assessing Readability, Grade Level, Sentiment, and Tone
in US Media Outlets”) reported via Nieman Lab found that extremely biased media
outlets (whether far left or far right) tend to employ simpler language, shorter
sentences, and less formal wording, compared to non-partisan or mainstream
outlets. Nieman Lab

Also, both far-left and far-right outlets had more negative tone in their articles, when
compared to the mainstream ones. Nieman Lab

3. Audience Perception of Bias

o

In “Democrats see most news outlets as unbiased. Republicans think they’re
almost all biased.” (2018), Nieman Lab discusses surveys showing that Democrats
(and Democratic-leaning independents) tend to perceive most news outlets as not
biased, with a few exceptions. Republicans, in contrast, more commonly view many
outlets as biased. Nieman Lab

In “Democrats trust more news outlets than Republicans, new Pew tracker shows”
(2025), Nieman Lab reports that Democrats/left-leaning people tend to use and
trust a broader range of outlets, whereas Republican/right-leaning people have a
more compact media ecosystem and view many established outlets as
untrustworthy. Nieman Lab

4. Exposure and Polarization

o

In “Are partisan news sites to blame for polarization? A massive study suggests
they’re not”, Nieman Lab reports on a study that analyzed browsing data: even
though people do visit partisan news sites, those exposures did not strongly
correlate with shifts in policy attitudes or increases in inter-party contempt. In other
words, partisan news exposure alone seemed less powerful in driving polarization
than commonly assumed. Nieman Lab

Also, TV-based news consumption shows different patterns: audiences for cable TV
news (Fox News, MSNBC, etc.) are more likely to stay in ideologically narrow news
diets over time compared to online news consumers. Nieman Lab
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5. Trust & Public Media

o Nieman Lab published research about PBS, finding that both “extreme
conservatives” and “extreme liberals” consider PBS a major source of news, and
evaluations of its bias tend to mark it as among the least ideologically biased. That
is, trust in PBS is relatively high across ideological spectrums. Nieman Lab

o Also, Nieman Lab has distinguished “public media” (e.g. PBS) from state-run media,
noting differences in audience perception, editorial independence, etc. Nieman Lab

6. “Hyperpartisan sites as local news”

o Nieman Lab notes the emerging phenomenon of partisan / hyper-partisan outlets
posing as local or regional news outlets — especially in swing states. These often
have connections to political actors and can blur lines between information for
community vs. campaigning / political messaging. Nieman Lab

What Nieman Lab’s Research Suggests About Bias
Putting together various Nieman Lab findings, here’s what emerges as a more nuanced picture:

e Biasisn’t evenly distributed: outlets differ by how insulated or connected they are to the rest
of the media ecosystem. Some right-wing outlets are more isolated.

o Partisan outlets (both left and right) often use simpler, easier-to-read language and more
negative tone. That makes them more accessible/lower reading level but possibly less
“formal” in style.

e Public media (PBS, etc.) is often perceived as more neutral / trustworthy, compared to many
private or partisan outlets.

o Audience perception of bias is strongly partisan: people tend to see bias in outlets that are
“not on their side.”

o Exposure to partisan media doesn’t automatically translate to greater polarization or more
extreme views, at least in some study contexts, though of course it depends a lot on time,
other media consumption, and what else people engage with.

Caveats, Limitations, and Things Nieman Lab (and the research they report) Warn About

o Many studies rely on self-reporting (surveys asking people what outlets they use/trust)
which can be biased. Nieman Lab+2Nieman Lab+2

o Empirical content analysis is often limited to a sample of outlets or time periods; findings
may not generalize to all media.
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¢ Distinguishing “bias” is complex — different studies define it differently (tone, fact vs
opinion, story selection, framing, etc.). Nieman often highlights that “bias” can mean
different things to different people.

e Thereis often selection bias in audiences: people tend to self-select outlets that align with
their views, which complicates causation (does biased media change views, or do views
lead people to choose biased media?).

e Many studies focus on U.S. media; international comparisons show variation.”

“Here are some recent Nieman Lab articles (2024-2025) with data or studies relevant to media bias
/ trust/ perception, along with key findings. These give a picture of how Nieman Lab sees left/right
bias issues and related trust/media environment trends.

Selected Recent Nieman Lab Research & Articles

Article

“Democrats trust more news
outlets than Republicans, new
Pew tracker shows” (June 2025)
Nieman Lab

“Americans still have faith in
local news — but few are
willing to pay for it” (June 2025)
Nieman Lab

“Americans trust PBS because
it’s publicly funded, not in spite
of it” (June 2025) Nieman Lab

Main Findings / Insights

¢ Based on ~9,482 U.S. adults surveyed in March 2025. Nieman
Lab

* Democrats and Democrat-leaning independents tend to use
and trust a wider variety of news sources than Republicans and
their leaning independents. Nieman Lab

* Republicans are more likely to rely on a small set of outlets
and to distrust many of the more “established” news brands.
Nieman Lab

e Some overlap in media consumption exists: broadcast
networks (ABC, CBS, NBC) are consumed by both sides, even if
trust levels differ. Nieman Lab

* Local news continues to enjoy higher trust than national news
among U.S. adults. Nieman Lab

¢ In 2023, U.S. “national newspapers, TV, and radio” trust levels
hit historic lows — only about 32% said they had “a great deal”
or “fairamount” of trust. Nieman Lab

® Despite low trust in national outlets, 74% of Americans said
they had “a lot” or “some” trust in local news in 2024. Nieman
Lab

* However, local news outlets face economic pressures: many
people won’t pay for them, and many local/regional newspapers
have closed in recent years. Nieman Lab

e ApollinJuly 2025 showed that 53% of likely voters trust public
media to report news “fully, accurately and fairly,” compared to
only 35% trusting “the media in general.” Nieman Lab+1
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Article Main Findings / Insights

¢ Note: Public media in the U.S. (e.g. PBS, NPR and affiliates)
has structural safeguards (mixed funding, local station
governance, etc.) that help maintain editorial independence.
Nieman Lab+1

* Public media is viewed more favorably across political lines
compared to more partisan or state-controlled news in other
countries. Nieman Lab

e Study of ~6,500 U.S. state legislators on Facebook and Twitter
(2020-21) found: Republican lawmakers who posted low-
credibility info (or misinformation) tend to get more “visibility”
(likes/shares/comments) than those who don’t. Nieman Lab

¢ This pattern was not (or much less) observed among
Democratic legislators. Nieman Lab

¢ Also, high political tension/campaign periods amplify the
effects (i.e. content getting more engagement). Nieman Lab

“Republican legislators (but
not Democrats) who share low-
credibility info get rewarded
with more clicks” (April 2025)
Nieman Lab

e Americans differentiate U.S. public broadcasting from “state-
run media” (which are fully controlled by governments). Trust in
U.S. public media is relatively high; people view it as more

“Public media is very different neutral than many other media sources. Nieman Lab

from state-run news. Here’s e Structures: public media in the U.S. gets funding from a mix

why.” (July 2025) Nieman Lab (federal appropriation, listener/public donations, foundations),
and local stations have governing autonomy and local content.
These structures are presented as helping reduce bias/prior
influence. Nieman Lab

What This Says about Left/Right Bias According to Nieman Lab
From these articles we can extract some broader patterns Nieman Lab emphasizes:

e Trust and perception of bias is heavily differentiated by political affiliation. Republicans are
more likely to distrust mainstream or national outlets; Democrats tend to trust more
outlets.

e Smaller, more local, or publicly owned or funded outlets tend to enjoy higher cross-
ideological trust, or at least less polarized perception.

e When partisan / low-credibility information is shared by politicians (especially those on the
rightin U.S.), it tends to be rewarded (visibility) more often, which may reinforce polarizing
or biased content.


https://www.niemanlab.org/2025/07/public-media-is-very-different-from-state-run-news-heres-why/?utm_source=chatgpt.com
https://www.niemanlab.org/2025/07/public-media-is-very-different-from-state-run-news-heres-why/?utm_source=chatgpt.com
https://www.niemanlab.org/2025/04/republican-legislators-but-not-democrats-who-share-low-credibility-info-get-rewarded-with-more-clicks/?utm_source=chatgpt.com
https://www.niemanlab.org/2025/04/republican-legislators-but-not-democrats-who-share-low-credibility-info-get-rewarded-with-more-clicks/?utm_source=chatgpt.com
https://www.niemanlab.org/2025/04/republican-legislators-but-not-democrats-who-share-low-credibility-info-get-rewarded-with-more-clicks/?utm_source=chatgpt.com
https://www.niemanlab.org/2025/04/republican-legislators-but-not-democrats-who-share-low-credibility-info-get-rewarded-with-more-clicks/?utm_source=chatgpt.com
https://www.niemanlab.org/2025/07/public-media-is-very-different-from-state-run-news-heres-why/?utm_source=chatgpt.com
https://www.niemanlab.org/2025/07/public-media-is-very-different-from-state-run-news-heres-why/?utm_source=chatgpt.com
https://www.niemanlab.org/2025/07/public-media-is-very-different-from-state-run-news-heres-why/?utm_source=chatgpt.com

Partisan media tend to use simpler language, more accessible syntax, perhaps more
emotional or negative tone; mainstream outlets usually have higher reading level and more
formal style.

Even among news consumers, perception of what is biased or trustworthy depends a lot on
prior beliefs and partisan identity—not just on what outlets are doing.”






Here’s a chart showing trust in major news outlets by U.S. Democrats vs.
Republicans (Pew/Nieman, June 2025).

It highlights how Democrats tend to trust outlets like CNN, MSNBC, NPR, PBS, and
the New York Times, while Republicans put much more trust in Fox News and
somewhat in Joe Rogan’s podcast. Broadcast networks (ABC, CBS, NBC) and PBS are
more “middle ground,” with both parties showing moderate trust.

Do you want me to also add a “distrust” chart (since Pew/Nieman also track which
outlets each side actively distrusts)?

Trust in News Sources by Party (Pew/Nieman, June 2025)
70 Democrats
Republicans
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Here's a chart showing trust in major news outlets by U.S. Democrats vs. Republicans (Pew/Nieman, June
2025).

Distrust in News Sources by Party (Pew/Nieman, June 2025)
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Here's the distrust chart:

* Democrats show the highest distrust toward Fox News and, to a lesser extent, Joe Rogan.
* Republicans show very high distrust toward CNN, MSNBC, NPR, and the New York Times.
* Both sides show relatively low distrust of broadcast TV (ABC, CBS, NBC) compared to the partisan
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AllSides

The AllSides Fact Check Bias Chart™ reveals the media bias of top fact checkers, such as
Snopes, Politifact, FactCheck.org and more.

$#AlISides' Media Bias Chart™

Ratings based on online, U.S. political content only — not TV, print, or radio.
Ratings do not reflect accuracy or credibility; they reflect perspective only.
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Media landscape

@ Distribution @) Streaming @ Content ~ Tech
Circles sized by market cap (September 2022) Apple TV+
20-A0M sulbs
hGM YouTube
Reels
Facebook Amazon Google Apple
$3028 $1.3T 31T $2.4T
Prime Video Channels
NBC Peacock Hulu Disney+ ESPN
13M subs $27.58¢1 152M subs
23% stake g . B7% stake
A6M suiDs
CNBC I7/M vitleo  Universal Marvel Lucasfilm
F2m Studios Studios
Broadband ’mﬂlx
Verizon ATE&T $1068 Warner Bros.
£1738 $1188 Discovery Fox
. . 3B Tyener £18B
b {CHN,
2210 subs T TBS) (2]
1.5M video HBO, HBO Max,  Food Fox Fox
T broadband 70% stake Discovery+  Network Mews broadcast
92 subs
Charter DirecTV Cox Paramount Sony Pictures
$608 $12B $26B* Axios $158 cps $9.58**
@ ® @ ® "
15M video 14M viciao 3 video Paramount+  Showtime Columbia  Sony
30M broadbantl 550 broadbarnd 43 subs Pictures  Pictures TV
Dish Altice USA Lionsgate AMC Univision
$9B 848 $2.38 $1B §<1B
@ @ & @ @
10K vidkeo 2.5M video Starz Lionggate WFC  Shudder  Univision News
(includes Slingd  AM broadband Films

finimum based on 2019 deal; "assumes 2X revenue multiphe;

*rassumes 1X revenue mulbiple

Sourca: The comgpaning, noes reporta, Leschiman Resessch Graup (eablef internet subs),
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Which media organizations are trusted more by
Democrats and by Republicans

How trustworthy do you rate the news reported by the following [broadcast, print or digital] media
organizations? (% who say each organization is very trustworthy or somewhat trustworthy):

@ Republicans @ U.S. adult citizens @@ Democrats

The Weather Channel L 2= [ ]

Public Broadcasting Service (PBS) [ ]
The BBC @ ]
CBS @ &
ABC [ ] @
NBC =) &
The Wall Street Journal ® @
CNN L] L]
The New York Times ® @
The Washington Post & &
National Public Radio (NPR) @ ®
The Associated Press L] &
TIME Magazine <) L
Fox News ® L
USA Today & & L ]
Reuters @ [
MSNBC @ &
Newsweek ® (-]
Newsmax [ ® L ]

The Guardian @ @ [}

One America News (OAN) ® @ &
Breitbart e @

YouGov The Economist / YouGov | March 26 - 29, 2022 | Get the data
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Misinformation

Mizinformation thrives on social media
where anyone can share almost anything
they choose, and attention spans are
shorl. Here's a quick guide to help you
understand what misinformation is and
how to recognize it.

Why do people share
mizinformation?
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- State of Freedom

by Country in 2025

i Fresdom Score 100

Score is bosed on factors like electoral integrity, N
freedom of expression, and persanal rights.
Ll nmn@ Ostsuu-uwmm
TEﬁEmmﬂmxgumE
are area
SWEDEN @ seored mw 2600,

El Salvador ()

Freedom fell sharply in 2024 | Falitical reform driven by mass
due 1o widespread arrests pratests resulted in one of the (¢
and state repression. largest gains in freedom.
Source; Freedom House. Scores reflect freedom during the 2024 calendar year. @H‘rﬁlﬁusr

@ VOoronol Where Data Tells the Story
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Total following of top right-leaning
and left-leaning online shows
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A list of non United States
news sources to follow
acists will always censor so
the best way to combat this
Is to get new from other
countries as well

1.) The Guardian (UK)

2.) The Irish Times (Ireland)

3.) RTE (Ireland)

4.) The Copenhagen Post (Denmark)
5.) CBC (Canada)

6.) The Globe and Mail (Canada)

7.) NZ Hearld (New Zealand)

8.) RNZ (New Zealand)

9.) BBC News (UK)

10.) Sky News (UK)




S Americgns’ Trust
| in Media Brands

[] Trust | [] Neither - Don't Trust
;LOMLTEI.EVIHOH NEWS 52% A 21_
LocAL HEWSFAPHS. 58% < e ﬂ‘-
Snews 52% 20
BB s 52% 25% OIS
®CBSNEWS 52%  20% SN

EyelewllorkBimes 540, o 20% UM
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THEWALL STREETJOURNAL. g0, 26% R
.
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Let the truth be told, let the press be free.
Let the truth be told, let the press be free.
Let the truth be told, let the press be free.
Let the truth be told, let the press be free.
Let the truth be told, let the press be free.
Let the truth be told, let the press be free.
Let the truth be told, let the press be free.
Let the truth be told, let the press be free.
Let the truth be told, let the press be free.
Let the truth be told, let the press be free.
Let the truth be told, let the press be free.
Let the truth be told, let the press be free.
Let the truth be told, let the press be free.
Let the truth be told, let the press be free.
Let the truth be told, let the press be free.




Impact of Al on traditional New Sources

Major News Sites Are Seeing Huge Drops In Traffic

US News Sites, Year-over-Year % Change In Web Traffic [July '25 vs. July '24]
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46 of the top 50 sites are
seeing lower traffic this year forbes.com (-52%)—* @
-60%




Conclusion

lChanneﬂ

After being in the
United States for only one year,

Ronald Reagan made this Australian
a citizen. Then he had his FCC Chairman
scrap the Faimess Doctrine which
kept newspapers and television
programs from lying to the American
people. Ever since, Rupert Murdoch
has been brainwashing Americans
into believing our legitimate press
Is lying like he lies. Fox News
Is not news, it is propaganda that
the oligarchs use to poison the minds
of Americans. Itis time we freated it as such.
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THE FAIRNESS
DOCTRINE,
ESTABLISHED IN 1949
BY THEFCCTO

MAINTAIN TRUTH IN
JOURNALISM WAS
REMOVED BY
REAGAN, AND WE
NEED IT BACK.




WE ARE WITNESSING
HE TWISTED UG
I!HUIT OF 20+YEAII!'§

OF FOX NEWS

WEAPONIZING
IGNORANCE AND HATRED.,
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